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INNOVATIVE PERSONNEL MANAGEMENT OF 
ENTREPRENEURIAL EDUCATIONAL 
INSTITUTIONS IN MARKETING STRATEGY AND 
SMART FINANCIAL POLICY 

ABSTRACT 

The article reveals the theoretical foundations and practical aspects of innovative per-

sonnel management in entrepreneurial higher education institutions of Ukraine, taking 

into account the role of marketing strategy and smart financial policy. The study is based 

on the understanding that in modern conditions of transformation of the educational 

space, the effectiveness of the functioning of entrepreneurial higher education institu-

tions largely depends on the ability of institutions to flexibly respond to external chal-

lenges, invest in human capital and form sustainable competitive advantages through 

internal renewal of the organizational management model. Particular attention is paid 

to the analysis of the human resource potential of institutions, the dynamics of employee 

training, as well as the impact of the volume of expenses on marketing strategy and 

smart communication policy on the quantitative indicators of the student contingent. 

The study revealed that the most sustainable development is demonstrated by an insti-

tution in which there is a systematic combination of three key elements: professional 

growth of personnel, strategic marketing activity and optimal financial planning. On the 

contrary, the lack of a holistic approach leads to a decrease in efficiency even with high 

costs or the presence of human resource potential. Thus, achieving success in entre-

preneurial higher education institutions in modern conditions requires the integration of 

management tools into a single innovative development model. The article substantiates 

practical recommendations for improving the mechanisms of personnel management in 

entrepreneurial higher education institutions with an orientation towards strengthening 

the role of digital solutions, forming value propositions for applicants, and increasing 

the transparency of financing and long-term planning of educational processes. 

Keywords: innovative personnel management, entrepreneurial higher education  

institution, marketing strategy, smart financial policy, human resource potential 
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INTRODUCTION 

In the 21st century, rapid changes in the field of education, the digital transformation 

of society, profound demographic shifts and changes in the structure of demand for 

educational services have presented higher education institutions with new challenges. 

This is especially true for the private sector, where competition for applicants is com-

bined with the need for self-sufficiency, strategic resource management and continuous 

improvement of organizational processes. In this context, innovative personnel man-

agement becomes crucial as a tool for improving the quality of the educational process, 

the image of the institution and its sustainability in the educational market. Entrepre-

neurial educational institutions, which operate at the intersection of academic standards 

and market mechanisms, must form a special type of management - flexible, effective, 

and focused on achieving clear goals. At the centre of this model is the staff - as the 

main carrier of knowledge, experience, creative potential and reputational value of the 

institution. That is why human resource management in such conditions goes beyond 

the traditional administrative approach and is transformed into an innovative practice 

that includes strategic planning of personnel development, digital analytics, flexible 
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workload management, support for advanced training and stimulation of internal growth. 

Innovative personnel management in this study is considered as a systemic set of solutions that combines personnel 

strategies with external tools for promoting the institution, such as marketing policy and smart financial management. The 

latter becomes especially important in conditions of limited resources: it is not only about the effective distribution of 

finances but also about sensitivity to changes, designing development scenarios, and targeted financing of priority areas, 

including work with personnel. The integration of these elements creates a new quality of the management process, which 

allows achieving results even in conditions of a general reduction in state support and high turbulence in the external 

environment. One of the determining indicators of the effectiveness of personnel management in entrepreneurial higher 

education institutions is the share of scientific and pedagogical employees who undergo regular advanced training. This is 

not just an indicator of activity - it is a marker of the institution's ability to stimulate professional development, retain 

qualified specialists, and respond to the demands of the modern student and the labour market. In combination with the 

number of personnel, workload, position structure and scientific activity, these factors make it possible to objectively assess 

the internal potential of higher education institutions. Marketing strategy in the conditions of modern education is also 

changing its nature. It is no longer limited to advertising or branding but is becoming an integral part of educational 

planning. Through strategic communications, creating value propositions for applicants and positioning the university in 

the public space, marketing determines the effectiveness of attracting new students. A direct relationship between spend-

ing on marketing strategy and the growth of the contingent has been identified in a number of studies, but it is important 

to how these resources are related to internal changes - in particular in the human resources management system. After 

all, marketing without a professional team does not have a sustainable effect. Smart financial policy, in turn, is based on 

the principles of transparency, analytics and adaptability. For entrepreneurial higher education institutions, this means the 

need to make decisions based on data, forecasts and scenarios. Financial planning should take into account not only the 

amount of income but also the quality of investment in human capital and infrastructure, which ensures the growth of the 

institution's efficiency. The integration of finance, personnel and marketing creates a new management circuit - dynamic, 

but at the same time strategically aligned. 

At the same time, assessing the effectiveness of such integrated management decisions requires appropriate analytical 

tools. This study uses the desirability function as a method for a generalized assessment of the quality of innovative 

personnel management in combination with marketing costs and the dynamics of the number of students. This allows you 

to get a holistic picture that takes into account the multifactorial impact and reveals the weaknesses and strengths of 

management models in selected educational institutions. Thus, the relevance of the topic is due not only to the need to 

modernize educational management but also to the need to rethink approaches to resource management in conditions of 

instability. Entrepreneurial HEIs in Ukraine today have every reason to become a model of effective and innovative man-

agement - provided that there is a targeted integration of personnel, marketing and financial policies. This is the subject 

of research in this article. The purpose of the article is to theoretically substantiate and empirically study the relationship 

between innovative personnel management, marketing strategy and smart financial policy in entrepreneurial higher edu-

cation institutions, as well as to assess their impact on the quality of educational activities and the number of students 

based on the application of the integral desirability function. 

LITERATURE REVIEW 

The topic of innovative personnel management in entrepreneurial educational institutions in the context of marketing 

strategy and smart financial policy is at the intersection of several scientific areas, each of which is actively researched 

separately, but their integration into a single conceptual model is still in the development stage. The theoretical principles 

of strategic human resource management are quite widely presented in scientific sources, especially in the field of higher 

education, which is increasingly considered as an independent participant in the educational services market with entre-

preneurial potential. The scientific article by Palaščáková et al. (2024) explores social intelligence in management and 

gender aspects of self-education, which are critically important for an innovative approach to personnel in educational 

institutions. Personnel management in smart organizations requires an understanding of internal motivation and psycho-

social factors that directly affect the effectiveness of teams. 

Furman et al. (2023) investigate employee motivation and incentives as a key aspect in the development of innovative HR 

management in educational institutions with an entrepreneurial bias. After all, an effective marketing strategy directly 

depends on the satisfaction and activity of the teaching staff. The scientific work of George and Prabhu (2003) is extremely 

important because it considers the role of financial institutions in the development of innovation and entrepreneurship. 

The above applies to smart financial policy: financial management mechanisms should promote innovation and entrepre-

neurial activity in the field of education. 
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The topic of the scientific articles Gryshova et al. (2019) and Onopriienko et al. (2023) are devoted to the innovative 

development of the educational services market. It directly supports the idea that strategic management (in particular 

marketing) should be based on sustainable innovative approaches to the structuring of personnel and the content of 

educational products. Vasylchak et al. (2022) consider state regulation of employment and innovative entrepreneurship in 

territorial communities, which is important for positioning educational institutions as active players in the labour market, 

capable of adapting personnel policy to the challenges of the modern market. 

The scientific article Mizrak (2023) discusses the competitiveness of organizations through entrepreneurial education, HRM 

and innovation, which is practically an ideal basis for the concept of integrating HR management with marketing and 

finance in a new type of educational institution. Kubitskyi et al. (2023) and Volk et al. (2024) highlight innovative ap-

proaches to the management of higher education institutions as a means of developing education. Supporting the idea 

that management in higher education should be entrepreneurially flexible, strategic and open to financial and marketing 

tools. 

The scientific article on the case method by Kopishynska et al. (2021) in the field of IT and project management is relevant 

in view of pedagogical innovations and practice-oriented training that improve the qualifications of personnel in educational 

enterprises. This approach to staff training strengthens the strategic marketing positions of the institution through the 

value differentiation of the educational service. 

Ovcharenko et al. (2022) investigate spatial organization and ecoclusters related to educational topics, since ecoclusters 

as elements of the infrastructure of innovative development can be a platform for entrepreneurial educational initiatives, 

as well as a source of new approaches to personnel organization and brand formation of educational institutions as an 

innovation partner. Mittal et al. (2018) conducted a critical review of Industry 4.0 maturity models, which is directly related 

to the concept of smart financial policy: educational institutions can use these models for the digital transformation of HRM 

and finance to ensure the technological competitiveness of personnel and services. 

Despite the fact that the scientific article by Barras (1990) is a classic, it is fundamental for understanding interactive 

innovations in service industries, reflecting the deep logic of the transition of education to a market model with a high level 

of flexibility in human resources management. Carayannis et al. (2006) introduce the concept of technological learning for 

entrepreneurship, which directly concerns educational institutions of an entrepreneurial type. Personnel management in 

such a system should be strategically oriented towards the development of intellectual capital. Voronina et al. (2022) 

considered the strategic management of competitive advantages in innovative industries. The article has direct practical 

significance for the educational environment, where personnel is a key resource for creating advantages in the educational 

services market. Mazur et al. (2021) developed a controlling system in financial management that is the basis for devel-

oping smart financial strategies in educational institutions. 

Massa and Testa (2008) investigate the differences in the vision of innovation between business, science and politicians, 

which is extremely important for educational institutions that strive for entrepreneurial autonomy. The conclusions of the 

scientific article allow for a deeper understanding of how internal and external goals can be harmonized through innovative 

personnel management. Azizi et al. (2021) implemented a systematic review of HRM strategies during the COVID-19 

pandemic, demonstrating the need for a flexible, innovative approach to human resource management, which is critically 

important in the modern system of educational entrepreneurship and provides a basis for implementing adaptive practices 

in the development strategy of higher education institutions. 

Kubitskyi et al. (2024) investigate the impact of innovative technologies on global competitiveness, which concerns the 

strategies for promoting educational institutions in the global market. Kummitha (2019) raises the issue of entrepreneur-

ship in smart cities, where educational institutions become intellectual hubs. Lee and Trimi (2018) formulate the concept 

of innovation as the basis of the smart future, which is ideally consistent with the requirements for innovative human 

resource management in educational institutions that seek to transform into entrepreneurial and technologically adaptive 

organizations. Zhu et al. (2021) focus on intelligent fraud detection systems in finance, which is relevant for the formation 

of smart financial policies in the management of educational structures. Understanding digital risks helps to build a safe 

and transparent financial model. Hiltrop (1996) examines the impact of HRM on organizational effectiveness. This provides 

a theoretical framework for building strategic HRM in higher education institutions that supports innovation and market 

potential. 

Lengnick-Hall et al. (2009) examine the evolution of strategic HRM, which helps to understand how HRM has become a 

key element of competitive advantage and adaptation in educational entrepreneurship. Kyryliuk et al. (2021) focus on 

organizational and economic drivers of quality that can be adapted to educational management, especially in the aspects 

of internal motivation of personnel and resource optimization. Research on the University of Waterloo as an entrepreneurial 
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centre in scientific work Bramwell and Wolfe (2008) demonstrate how educational institutions become catalysts for regional 

development, thanks to effective personnel and innovative management strategies. 

A review of the scientific literature by Macke and Genari (2019) on sustainable HRM shows how sustainable development 

values are integrated into management practices and financial policies, shaping the long-term strategy of educational 

organizations. Zoria et al. (2022) focus on investment support for innovative development, which is extremely relevant for 

educational institutions that need a resource base to implement entrepreneurial strategies. Gryshchenko et al. (2021) 

present a model of an innovation cluster in the field of education, which is directly related to the formation of a strategic 

HR system within the educational services market. Wu et al. (2023) investigate competitive analytics and dynamic capa-

bilities that can be adapted to the educational environment: personnel and market analysis is an important part of the 

marketing strategy of higher education institutions. 

An important study by Biletskyi et al. (2024) on innovative management of business structures in the post-war period. 

Entrepreneurial HEIs in crisis conditions can adopt these mechanisms for financial stabilization and personnel management. 

The study by Oseredchuk et al. (2022) is directly related to personnel management, as it requires new skills, performance 

assessment, and technological adaptation of teachers. Ani et al. (2019) assessed the cybersecurity of the workforce in the 

industry, which is transformed into conclusions for education, in the direction of the need for digital awareness of personnel 

in the era of digital HRM and smart finance. 

Voznyuk et al. (2021) present an interdisciplinary educational technology based on functional brain asymmetry that sup-

ports individualized HR approaches in educational entrepreneurship. Zhyvko et al. (2022) investigate the digitalization of 

financial and management accounting, which is directly related to the transparency of smart finance in higher education 

institutions and resource management. Bezverkhyi et al. (2019) discuss the creation of integrated reporting, which is 

critical for the connection between HR management, finance and strategy in the educational context. The official websites 

of Poltava University of Economics and Trade, Zhytomyr Institute of Economics and Humanities, Open International Uni-

versity of Human Development “Ukraine”, Vinnytsia University of Finance and Economics are important as an empirical 

basis for analyzing current practices of innovative personnel management, marketing solutions and digital changes in 

entrepreneurial higher education institutions of Ukraine. At the same time, a holistic presentation of the topic of our 

scientific article as an interconnected system of management, marketing and finance has not yet received sufficient gen-

eralization in the world or Ukrainian scientific tradition. This creates a relevant niche for research, which allows us to 

propose a new management model based on the integration of innovations, market strategies and digital financial logic, 

taking into account the realities of entrepreneurial educational institutions. 

AIMS AND OBJECTIVES 

The purpose of the article is a comprehensive study of modern approaches to innovative personnel management in the 

field of higher education, taking into account the peculiarities of the functioning of entrepreneurially oriented institutions, 

as well as substantiation of practical recommendations for increasing the effectiveness of personnel policy in the private 

sector of higher education institutions of Ukraine through the integration of strategic HR management with marketing and 

financial management tools. The objectives of the article: 

▪ to analyze the dynamics of the main quantitative indicators of the activities of individual private higher education 

institutions in Ukraine in 2019–2023; 

▪ to assess the effectiveness of the marketing strategy and smart financial policy of institutions through the prism of 

their impact on the number of students and human resources potential; 

▪ to apply mathematical models (linear and nonlinear regressions) to predict the number of students in the context of 

management decisions; 

▪ to conduct an integrated assessment of management quality using the desirability function and determine the level 

of consistency between personnel, financial and marketing policies. 

METHODS 

The study of innovative personnel management in private higher education institutions used various methods to assess 

the effectiveness of management practices and predict future results. The first stage was the analysis of secondary data, 

which included a study of publications, reports and statistics reflecting key indicators of three private universities in Ukraine. 

This allowed us to form a general picture of their development over the past few years, in particular, regarding the number 
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of students, scientific and pedagogical staff and expenses for various aspects of activity, in particular for marketing and 

financial policy. For a more in-depth analysis, quantitative methods were used, in particular economic and mathematical 

modelling, which allowed us to build mathematical models of the dependence between key indicators, such as the number 

of students, marketing expenses and the share of scientific and pedagogical staff who have undergone advanced training. 

As a result of the use of linear and nonlinear regression models, it was possible to identify significant correlations between 

these variables, which allows us to predict future changes in the organizational and financial activities of universities. For 

example, the models showed how improving the qualifications of teachers and increasing marketing costs can contribute 

to an increase in the number of students. 

Another important stage of the study was a comparative analysis of the dynamics of key indicators for the period from 

2019 to 2023, which made it possible to assess the effectiveness of each university in various aspects: from social devel-

opment to capital expenditures. Comparing the results made it possible to build a detailed picture of how different man-

agement strategies affect the financial stability and attractiveness of universities in the educational services market. Fore-

casting based on the obtained models and statistical analysis made it possible to build development scenarios for each 

university, which is important for planning their further strategy and financial policy. 

In general, the methods used made it possible to obtain objective and accurate results that allow a detailed assessment 

of the effectiveness of innovative personnel management and financial policy in private higher education institutions, as 

well as to create forecasts for their development in the future. 

RESULTS 

Innovative personnel management in entrepreneurial higher education institutions within the framework of a marketing 

strategy and a "smart" financial policy involves a qualitatively new approach to the formation of human resources as a key 

asset to the competitiveness of an educational institution. This means that personnel are considered not only as an exec-

utor of the educational or administrative process but as a strategic participant in creating added value for the educational 

product. 

In this context, management decisions focus on increasing the flexibility, creativity and digital adaptability of personnel, 

implementing leadership development programs, corporate culture as a resource for the institution's brand, as well as 

integrating employees into the implementation of marketing goals. Innovative management is focused on ensuring internal 

mobility, flexible motivation systems, and involving personnel in the development of educational products and services 

that meet market needs. 

Within the framework of a "smart" financial policy, innovative personnel management also means effective planning of 

personnel policy costs with an orientation towards long-term results: preventing personnel risks, optimizing costs for 

training and retaining highly qualified specialists, and stimulating internal innovations. Thus, this management serves not 

only as a tool for stability but also as a driver of change, which strengthens both reputational capital and the economic 

efficiency of the educational business. 

An important stage of the study of innovative personnel management of entrepreneurial educational institutions in the 

marketing strategy and smart financial policy is the determination of the current state of private entrepreneurial higher 

education institutions, their characteristics, and key performance indicators. For this study, three private higher education 

institutions of the central region of Ukraine were selected as case studies: Poltava University of Economics and Trade, 

Zhytomyr Economic and Humanitarian Institute of the Open International University for Human Development “Ukraine” 

and Vinnytsia University of Finance and Economics. These institutions were not chosen for the study by chance - each of 

them embodies the characteristic features of the private higher education sector of the central region of Ukraine while 

demonstrating different approaches to management, innovation implementation, and adaptation to market conditions. 

Their activities provide a valuable opportunity to assess the effectiveness of personnel management in the context of the 

entrepreneurial model of the institution and also allow us to trace the relationship between marketing strategies, smart 

financial solutions, and competitiveness in the educational market. These higher education institutions operate in regions 

with different socioeconomic conditions, which allows us to identify both common trends and regional features that are 

relevant to the formation of a modern model of innovative management in educational entrepreneurship. The dynamics 

of the main indicators of educational activity of the studied entrepreneurial educational institutions over the last five years 

are presented in Table 1. 
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Table 1. Dynamics of the main indicators of educational activity of three entrepreneurial educational institutions of Ukraine, 2019-2023. 

(Source: summarized by the authors based on official data from the higher education institutions analyzed) 

Poltava University of Economics and Trade 

Indicators 2019 2020 2021 2022 2023 

Absolute devia-

tion 2023 from 

2019, +,- 

Relative devia-

tion 2023 from 

2019, % 

Number of students, persons 4856 4916 4784 3513 3696 -1160 76.11 

Number of full-time scientific, pedagogical and re-

search workers, persons 
204 204 202 167 133 -71 65.20 

professor 27 24 24 23 22 -5 81.48 

associate professor 177 180 178 144 111 -66 62.71 

Theses defended by scientific and pedagogical staff in the reporting year for the degree: 

Doctor of Science 3 2 1 1 0 -3 0.00 

Doctor of Philosophy 5 3 1 1 1 -4 20.00 

Have undergone advanced training, persons 78 76 94 108 110 32 141.03 

The share of scientific and pedagogical and re-

search workers who have undergone advanced 

training in the total number of scientific and peda-

gogical workers 

38.24 37.25 46.53 64.67 82.71 44.47 Х 

Load of full-time scientific, pedagogical and research workers on the total contingent of higher education applicants 

per 1 professor students 180 205 199 153 168 -11.85 93.41 

per 1 associate professor students 27 27 27 24 33 5.86 121.37 

Zhytomyr Institute of Economics and Humanities of the Open International University of Human Development "Ukraine" 

Number of students, persons 21537 21677 21820 21950 22100 563 102.62 

Number of full-time scientific, pedagogical and re-

search workers, persons 
2488 2496 2504 2512 2520 32 101.29 

professor 261 263 265 267 269 8 103.07 

associate professor 782 788 794 800 807 25 103.20 

Theses defended by scientific and pedagogical staff in the reporting year for the degree: 

Doctor of Science 5 5 4 2 3 -2 60.00 

Doctor of Philosophy 7 7 8 2 4 -3 57.14 

Underwent advanced training, persons 377 476 496 668 808 431 214.32 

Share of scientific and pedagogical and research 

workers who have undergone advanced training in 

the total number of scientific and pedagogical 

workers 

15.15 19.07 19.81 26.59 32.06 16.91 Х 

Load of full-time scientific, pedagogical and research workers on the total contingent of higher education applicants 

per 1 professor students 83 82 82 82 82 -0.36 99.56 

per 1 associate professor students 28 28 27 27 27 -0.16 99.44 

Vinnytsia University of Finance and Economics 

Number of students, persons 626 631 640 634 650 24 103.78 

Number of full-time scientific, pedagogical and re-

search workers, persons 
112 110 106 104 101 -11 90.18 

professor 29 28 30 30 31 2 106.90 

associate professor 15 14 12 13 15 0 100.00 

Theses defended by scientific and pedagogical staff in the reporting year for the degree: 

Doctor of Science 2 1 2 0 2 0 100.00 

Doctor of Philosophy 4 3 3 2 1 -3 25.00 

Have undergone advanced training, persons 74 65 62 60 68 -6 91.89 

The share of scientific and pedagogical and re-

search workers who have undergone advanced 

training in the total number of scientific and peda-

gogical workers 

66.07 59.09 58.49 57.69 67.33 1.26 Х 

The workload of full-time scientific, pedagogical and research workers on the total contingent of higher education applicants 

per 1 professor students 22 23 21 21 21 -0.63 97.08 

per 1 associate professor students 42 45 53 49 43 1.58 103.78 

Table 1 illustrates the dynamics of key indicators of educational activity of three private higher education institutions of 

Ukraine during 2019–2023, and on its basis, it is possible to trace both common trends and differences in the development 

https://fkd.net.ua/
https://www.fta.org.ua/


 

ФІНАНСОВО-КРЕДИТНА ДІЯЛЬНІСТЬ: ПРОБЛЕМИ ТЕОРІЇ ТА ПРАКТИКИ 

Том 3 (62), 2025 

  
 

564 DOI: 10.55643/fcaptp.3.62.2025.4813 
 

of each of them. Poltava University of Economics and Trade experienced a significant reduction in the student contingent 

by almost a quarter, which was accompanied by a decrease in the number of scientific and pedagogical employees. 

Indicators for professors and associate professors also decreased, which indicates a decrease in personnel potential. How-

ever, a positive sign is the significant increase in the share of teachers who have undergone advanced training - almost 

doubled, which indicates an attempt to compensate for personnel losses by improving the quality of personnel. At the 

same time, the number of defended dissertations, especially for the degree of Doctor of Philosophy, has sharply decreased, 

which may indicate a decrease in scientific activity. Zhytomyr Institute of Economics and Humanities demonstrates stable 

and even moderate growth in almost all indicators. The number of students is gradually increasing, and the number of 

teachers is also increasing, although scientific activity (thesis defence) tends to decrease. The level of advanced training 

is improving most clearly - both in absolute numbers and in percentage terms. This indicates institutional development 

and the desire to maintain the quality of educational services, even despite a certain decrease in the number of newly 

defended scientific degrees. Vinnytsia University of Finance and Economics demonstrates a fairly stable situation with the 

number of students, which has increased slightly. At the same time, the number of scientific and pedagogical employees 

has decreased, although the number of professors has even increased. The indicator of associate professors has remained 

at the level of 2019. Interestingly, despite the reduction in employees, the workload per teacher has remained practically 

stable. Regarding scientific activity - doctoral dissertation defences remain at the level, but with PhDs - there is a decline. 

In the field of advanced training, the indicators remain almost unchanged, which indicates some stability, but without 

noticeable development. In general, it is clear that the educational sphere in the private sector is experiencing heteroge-

neous processes. Poltava University of Economics and Trade is experiencing the greatest load and challenges - perhaps 

due to external circumstances or a decrease in demand. Zhytomyr Institute of Economics and Humanities of the Open 

International University of Human Development "Ukraine" looks the most stable and is gradually strengthening its position. 

Vinnytsia University of Finance and Economics demonstrates moderate stability with certain internal fluctuations that do 

not have a critical impact on the overall course of the institution. 

Next, we will follow the dynamics of financial costs for the maintenance of the studied private institutions of higher edu-

cation, general costs and costs by items, including the implementation of marketing strategy and smart financial policy 

(Table 2). 

Table 2. Dynamics of financial expenses of higher education institutions, 2019-2023. (Source: summarized by the authors based on official 
data from the higher education institutions analyzed) 

Indicators/ Years 2019 2020 2021 2022 2023 On average for 
2019-2023, 

UAH thousand  

Absolute de-
viation 2023 

from 2019, 
+,- 

Relative de-
viation 2023 

from 2019, 
% 

Expenses for the maintenance of Ukoopspilka Poltava University of Economics and Trade, UAH thousand 

Total 119896.22 101446.53 110278.62 83680.45 90943.05 101248.97 -28953.17 75.85 

of which:                 

Expenses for social de-
velopment of the univer-
sity 

350.00 167.68 470.58 444.22 50.72 296.64 -299.28 14.49 

Educational expenses 8493.17 6798.68 8291.11 6154.29 7813.93 7510.23 -679.25 92.00 

Purchase of fixed assets, 
intangible assets, replen-
ishment of the library 

fund, major repairs 

2450.72 23550.50 1244.13 1498.75 1760.62 6100.94 -690.09 71.84 

% of the budget for the 
maintenance of the 
higher education institu-

tion 

87.20 86.40 88.30 89.40 86.30 87.52 -0.90 98.97 

Share of costs for maintaining a higher education institution in hall expenses 

Expenses for social de-
velopment of the univer-
sity 

0.29 0.14 0.39 0.37 0.04 -0.25 Х Х 

Educational expenses 7.08 5.67 6.92 5.13 6.52 -0.57 Х Х 

Purchase of fixed assets, 
intangible assets, replen-
ishment of the library 
fund, major repairs 

2.04 19.64 1.04 1.25 1.47 -0.58 Х Х 

Share of expenses for:         

marketing strategy and 
smart financial policy 

9.42 25.45 8.35 6.75 8.03 11.60 Х Х 

(continued on next page) 
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Table 2. Continued. 

Maintenance costs of the Zhytomyr Institute of Economics and Humanities of the Open International 
University of Human Development "Ukraine", UAH thousand 

On average for 
2019-2023, 

UAH thousand  

Absolute de-
viation 2023 
from 2019, 

+.- 

Relative de-
viation 2023 
from 2019, 

% 

Total 4051.50 4061.90 4154.20 4667.30 5705.00 4527.98 1653.50 140.81 

of which:                 

Expenses for social de-
velopment of the univer-
sity 

608.90 742.20 675.50 642.13 675.43 668.83 66.53 110.93 

Educational expenses 28.00 24.00 19.50 20.00 24.00 23.10 -4.00 85.71 

Purchase of fixed assets, 
intangible assets, replen-

ishment of the library 
fund, major repairs 

21.00 15.00 20.00 10.00 60.00 25.20 39.00 285.71 

% of the budget for the 
maintenance of the 

higher education institu-
tion 

85.34 86.10 86.86 87.62 88.38 86.86 3.04 103.56 

Share of costs for maintaining a higher education institution in hall expenses 

Expenses for social de-
velopment of the univer-
sity 

15.03 18.32 16.67 15.85 16.67 1.64 Х Х 

Educational expenses 0.69 0.59 0.48 0.49 0.59 -0.10 Х Х 

Purchase of fixed assets, 
intangible assets, replen-

ishment of the library 
fund, major repairs 

0.52 0.37 0.49 0.25 1.48 0.96 Х Х 

Share of expenses for:         

marketing strategy and 
smart financial policy 

16.24 19.28 17.65 16.59 18.74 17.70 Х Х 

Maintenance costs of Vinnytsia University of Finance and Economics, UAH thousand  

On average for 
2019-2023, 

UAH thousand  

Absolute de-
viation 2023 

from 2019, 
+.- 

Relative de-
viation 2023 

from 2019, 
% 

Total 89922.16 76084.89 82708.96 62760.34 68207.29 75936.73 -21714.88 75.85 

of which:                 

Expenses for social de-
velopment of the univer-
sity 

262.50 125.76 352.93 333.17 38.04 222.48 -224.46 14.49 

Educational expenses 6369.88 5099.01 6218.33 4615.72 5860.44 5632.68 -509.44 92.00 

Purchase of fixed assets, 
intangible assets, replen-

ishment of the library 
fund, major repairs 

1838.04 17662.87 933.10 1124.06 1320.47 4575.71 -517.57 71.84 

% of the budget for the 
maintenance of the 

higher education institu-
tion 

82.84 82.08 83.89 84.93 81.99 83.14 -0.86 98.97 

Share of costs for maintaining a higher education institution in hall expenses 

Expenses for social de-
velopment of the univer-
sity 

0.79 0.64 0.89 0.87 0.54 -0.25 Х Х 

Educational expenses 7.58 6.17 7.42 5.63 7.02 -0.57 Х Х 

Purchase of fixed assets, 
intangible assets, replen-

ishment of the library 
fund, major repairs 

2.54 20.14 1.54 1.75 1.97 -0.58 Х Х 

Share of expenses for:         

marketing strategy and 
smart financial policy 

10.92 26.95 9.85 8.25 9.53 13.10 Х Х 

The presented data reflect significant transformations in the structure and volume of financial expenditures of Ukrainian 

higher education institutions, driven by both external challenges and internal adaptation processes. The indicators for 

Poltava University of Economics and Trade show a general reduction in total expenses by 24.1% over five years, with 

particularly sharp declines in social development expenditures, which amounted to only 14.49% of the 2019 level. This 

suggests a shift in priority towards basic operational needs and reduced investment in intangible asset development. 

Comparable trends are observed at Vinnytsia University of Finance and Economics, which also recorded a 24.15% decrease 

in total funding in 2023 compared to 2019. However, the most striking data concerns the expenses for purchasing fixed 
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assets, which demonstrate significant decline and instability, posing risks of technological lag and deterioration in the 

quality of educational services. 

In contrast, the situation at Zhytomyr Institute of Economics and Humanities is exceptional, as total expenses increased 

by 40.81%, and expenditures on material and technical support grew by 2.85 times. This indicates a different financial 

strategy within a smaller educational institution, potentially oriented toward infrastructure modernization and preservation 

of the social component. 

The percentage of expenditures allocated to marketing strategies and smart financial policies remains stable at around 8–

10% in Poltava and Vinnytsia, and slightly higher in Zhytomyr. This shows continued attention to the promotion of educa-

tional services even under strict budget constraints. However, the overall trend indicates that the financial strategy of most 

institutions remains reactive, focused more on sustaining viability rather than pursuing innovative breakthroughs. 

In the context of the study of financial costs of higher education institutions in Ukraine, the content of the expense item 

related to marketing strategy and “smart” financial policy attracts special attention. In the three analyzed HEIs, a common 

tendency is observed to maintain or only slightly correct the specific weight of these costs in the structure of the general 

budget even in conditions of limited resources. The Poltava University of Economics and Trade demonstrates consistency 

in financing activities related to positioning on the market of educational services, communication with stakeholders and 

the introduction of elements of financial transparency, which allows for stabilizing its own presence in a competitive envi-

ronment. A similar model can be observed at Vinnytsia University of Finance and Economics, where expenses for marketing 

and financial policy retain their weight despite the general budget reduction. This indicates a strategic vision of the man-

agement, focused on the long-term maintenance of educational attractiveness and trust in the HEI brand. In contrast, the 

Zhytomyr Institute of Economics and Humanities demonstrates a tendency to gradually increase the share of such ex-

penses, which may indicate an intensive stage of marketing development and the simultaneous strengthening of manage-

ment functions through financial optimization and transparency. All three HEIs demonstrate a desire to maintain dialogue 

with the target audience and support adaptive management behaviour through investments in image and analytical tools. 

Next, we turn to economic and mathematical processing. For analysis, modelling and forecasting of innovative personnel 

management of entrepreneurial educational institutions in the marketing strategy and smart financial policy of the three 

specified private educational institutions, we select the data presented above: the share of scientific and pedagogical and 

research workers who have undergone advanced training in the total number of scientific and pedagogical workers, the 

share of expenses for marketing strategy and smart financial policy, as factors of influence on the result of educational 

activity - the number of students over the last five years. 

For further calculation and reduction of production models to a mathematical form, we denote the factors and the indicator 

by variables, where: 

▪ X0 - fictitious factor; 

▪ X1 - the share of scientific and pedagogical and research workers who have undergone advanced training in the total 

number of scientific and pedagogical workers, %; 

▪ X2 - the share of expenses for marketing strategy and smart financial policy, %; 

▪ Y - the number of students, persons. 

Next, we calculate the mathematical matrix and simulated production functions to determine the theoretical and forecasted 

results of the specified private higher education institutions - the number of students. As a result of the calculations, 

multiple linear and nonlinear production regressions have the form: 

Poltava University of Economics and Trade: 

▪ multiple linear production regression Yr=-5890,82-30,17X1+7,54Х2 multiple nonlinear power production regression 

Ŷi=2579,88Х1
16,98 Х2

0,46 multiple nonlinear exponential production regression Ŷi=5575,44*(-95532,40) Х1* 14638,09Х2 

▪ multiple nonlinear exponential production regression Ŷi=-1,00Е-35ех1+470Е-09ех2+4384,33 

▪ multiple nonlinear semi-logarithmic production regression LNŶi=9,97-0,42Z1+0,02Z2 

Zhytomyr Institute of Economics and Humanities of the Open International University of Human Development "Ukraine": 

▪ multiple linear production regression Yr=21129,39+32,04X1-1,97Х2 

▪ multiple nonlinear power production regression Ŷi=22413,57* Х1-0,77* Х20,16  

▪ multiple nonlinear exponential production regression Ŷi=21132,78*724213,01 Х1*(-77113,30) Х2 
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▪ multiple nonlinear exponential production regression Ŷi=-3,48Е-07 ех1+1,40Е-13ех2+21772,31 

▪ multiple nonlinear semi-logarithmic production regression LNŶi=9,90+0,03Z1-0,004Z2 

Vinnytsia University of Finance and Economics: 

▪ multiple linear production regression Yr=617,64-0,38X1-0,34Х2 

▪ multiple nonlinear power production regression Ŷi=633,24* Х1(-0,69)* Х20,18 

▪ multiple nonlinear exponential production regression Ŷi=642,71*(-9,89)Х1*(-262,27)Х2 

▪ multiple nonlinear exponential production regression Ŷi=-1,19Е-30ех1-3,58Е-12ех2+663,15  

▪ multiple nonlinear semi-logarithmic production regression LNŶi=6,33+0,04 Z1-0,01Z2 

The next stage of forecasting the share of scientific and pedagogical and research workers who have undergone advanced 

training in the total number of scientific and pedagogical workers, the share of spending on marketing strategy and smart 

financial policy, as factors of influence and the result of educational activities - the number of students in private higher 

education institutions for the next 2026. Forecasting factor characteristics for the next period was carried out using a 

function for constructing a trend line, which accurately calculates factor characteristics in dynamics (Table 3). 

Table 3. Forecasting factor characteristics of innovative personnel management of entrepreneurial educational institutions and the 

share of marketing strategy and smart financial policy costs, 2026. 

Private higher education 
institution 

Influencing factors 

Share of scientific and peda-
gogical and research work-

ers who have undergone ad-
vanced training in the total 

number of scientific and 

pedagogical workers, %, X1 

Characteristic 

Share of expenses on mar-

keting strategy and smart 
financial policy, %, X2 

Characteristic 

Poltava University of Econom-
ics and Trade, 2026 

88.79 growth on 6.08% 9.45 growth on 1.42% 

Zhytomyr Institute of Econom-
ics and Humanities of the 
Open International University 

of Human Development 
"Ukraine", 2026 

34.94 growth on 2.88% 18.86 growth on 0.12% 

Vinnytsia University of Finance 
and Economics, 2026 

67.68 growth on 0.35% 9.88 growth on 0.35% 

Analyzing the forecast data of the factor characteristics of the subjects of the study, we observe their growth, which is a 

justified phenomenon in educational activities and innovative personnel management of entrepreneurial educational insti-

tutions and marketing strategy and smart financial policy and can have a positive effect. 

Next, we forecast the effective indicator of the number of students of three private higher education institutions for the 

next 2026 using five production regressions of a linear and nonlinear nature: linear, power, exponential, exponential and 

semi-logarithmic (Table 4). 

Table 4. Forecast of the number of students in private higher education institutions depending on spending on marketing strategy and 

smart financial policy, 2026. 

Performance indicator 
Number of stu-
dents, persons 

Poltava University of Economics and Trade, 2026 

multiple linear production regression Yr=-5890,82-30,17X1+7,54Х2 4084 

multiple nonlinear power production regression Ŷi=2579,88Х116,98 Х20,46  4380 

multiple nonlinear exponential production regression Ŷi=5575,44*(-95532,40) Х1* 14638,09Х2  4217 

multiple nonlinear exponential production regression Ŷi=-1,00Е-35ех1+470Е-09ех2+4384,33 4292 

multiple nonlinear semi-logarithmic production regression LNŶi=9,97-0,42Z1+0,02Z2 4167 

(continued on next page) 
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Table 4. Continued. 

Performance indicator 
Number of stu-
dents, persons 

Zhytomyr Institute of Economics and Humanities of the Open International University of Human Development "Ukraine", 2026 

multiple linear production regression Yr=21129,39+32,04X1-1,97Х2 22712 

multiple nonlinear power production regression Ŷi=22413,57* Х1-0,77* Х20,16 22414 

multiple nonlinear exponential production regression Ŷi=21132,78*724213,01 Х1*(-77113,30) Х2 22528 

multiple nonlinear exponential production regression Ŷi=-3,48Е-07 ех1+1,40Е-13ех2+21772,31 22837 

multiple nonlinear semi-logarithmic production regression LNŶi=9,90+0,03Z1-0,004Z2 23077 

Vinnytsia University of Finance and Economics, 2026 

multiple linear production regression Yr=617,64-0,38X1-0,34Х2 810 

multiple nonlinear power production regression Ŷi=633,24* Х1(-0,69)* Х20,18 801 

multiple nonlinear exponential production regression Ŷi=642,71*(-9,89)Х1*(-262,27)Х2 725 

multiple nonlinear exponential production regression Ŷi=-1,19Е-30ех1-3,58Е-12ех2+663,15 731 

multiple nonlinear semi-logarithmic production regression LNŶi=6,33+0,04 Z1-0,01Z2 736 

In the process of forecasting the number of students in private higher education institutions in Ukraine for 2026 depending 

on marketing costs and smart financial policy, the results obtained using different types of regressions demonstrate a 

certain variability, which allows us to assess the sensitivity of the model to the form of dependence between factors. In 

particular, in all three institutions, a different level of influence of management variables on the future demand for educa-

tional services is observed. For the Poltava University of Economics and Trade, the greatest value of the predicted number 

of students is given by the power model, which may indicate a certain nonlinearity of the influence of marketing costs and 

financial policy - with an increase in one of the factors, the result grows more intensively than in the linear model. At the 

same time, the lowest value was obtained by linear regression, which probably limits the model's ability to take into account 

complex relationships. At Zhytomyr Institute of Economics and Humanities, the forecast is the highest among all three 

institutions and quite stable between different models, which indicates a well-established policy and strong underlying 

dynamics. Importantly, the semi-logarithmic model gives the most optimistic result, indicating a possible multiplicative 

effect with a successful marketing strategy. This indicates the potential for growth through intensive investments in pro-

motion and financial flexibility. For Vinnytsia University of Finance and Economics, none of the models demonstrates a 

significant increase in the number of students, even when taking into account different combinations of influences. On the 

contrary, some of them give lower results than the actual number of students in 2023. This may indicate either some 

stagnation or the need for structural changes in management policy - investing in marketing and modernizing financial 

approaches. 

Overall, the results confirm that the form of the model significantly influences the conclusions regarding the future effec-

tiveness of management decisions. Power and exponential models better reveal the potential for growth in the case of an 

effective strategy, while linear models show more cautious, more conservative estimates, which emphasizes the importance 

of the correct choice of a mathematical approach to forecasting in educational management. Also, it is possible to distin-

guish production functions that showed the best result of the number of students in private higher education institutions 

depending on the costs of marketing strategy and smart financial policy under the optimistic scenario (Table 5). 

Table 5. Production functions that showed the best result of the number of students in private higher education institutions depending 

on the costs of marketing strategy and smart financial policy under the optimistic scenario. 

Poltava University of Economics and Trade, people, 2026 

multiple nonlinear power production regression Ŷi=2579,88Х116,98 Х20,46  4380 

Zhytomyr Institute of Economics and Humanities of the Open International University of Human Development "Ukraine", people, 2026  

multiple nonlinear semi-logarithmic production regression LNŶi=9,90+0,03Z1-0,004Z2 23077 

Vinnytsia University of Finance and Economics, persons, 2026  

multiple linear production regression Yr=617,64-0,38X1-0,34Х2 810 
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Thus, in the context of optimistic forecasting, it is clear that the success of growth depends not only on investments but 

also on the internal potential of the institution, which is best manifested through the appropriate mathematical model. The 

degree of nonlinearity in the function acts as a kind of indicator of the institution's readiness to scale educational services 

under the influence of strategic decisions. As a continuation of the study of the topic of innovative personnel management 

of entrepreneurial educational institutions in marketing strategy and smart financial policy, we are studying the perfor-

mance evaluation indicators using the aggregate utility function or integral quality assessment for three private higher 

education institutions over the past five years. We understand that the selected indicators are not enough for a compre-

hensive study of the effectiveness of the educational entity, but the indicators of innovative personnel management and 

marketing strategy and smart financial policy, as the main components of the educational system, will allow us to study 

the effectiveness of the educational entity from this projection. In the course of additional calculations: dimensionless 

values of indicators for evaluating innovative activity and personnel management of entrepreneurial educational institutions 

in the marketing strategy and smart communication policy of private higher education institutions, indicators were calcu-

lated according to the partial function of aggregated utility or integral quality assessment and their characteristics (Ta-

ble 6). 

Table 6. Results of the function of integrated assessment of the quality of innovative activity and personnel management of entrepre-

neurial educational institutions in marketing strategy and smart financial policy, 2019-2023. 

Indicators 2019 2020 2021 2022 2023 

Results of the integrated quality assessment function of Poltava University of Economics and Trade 

Number of full-time scientific, pedagog-
ical and research workers, persons 

0.69 0.69 0.69 0.64 0.59 

Passed advanced training, persons 0.61 0.61 0.65 0.69 0.69 

Costs for marketing strategy and smart 

financial policy, UAH thousand  
0.50 0.69 0.49 0.46 0.48 

Number of students, persons 0.69 0.69 0.69 0.61 0.62 

The function of integral assessment 0.62 0.67 0.63 0.60 0.60 

Characteristics satisfactorily good satisfactorily satisfactorily satisfactorily 

Results of the integrated quality assessment function of the Zhytomyr Institute of Economics and Humanities of the Open Interna-

tional University of Human Development "Ukraine" 

Number of full-time scientific, pedagog-

ical and research workers, persons 
0.69 0.69 0.69 0.69 0.69 

Passed advanced training, persons 0.53 0.57 0.58 0.65 0.69 

Costs for marketing strategy and smart 
financial policy, UAH thousand  

0.65 0.69 0.67 0.66 0.69 

Number of students, persons 0.69 0.69 0.69 0.69 0.69 

The function of integral assessment 0.64 0.66 0.66 0.67 0.69 

Characteristics good good good good good 

Results of the integrated quality assessment function of Vinnytsia University of Finance and Economics 

Number of full-time scientific, pedagog-
ical and research workers, persons 

0.69 0.69 0.68 0.67 0.67 

Passed advanced training, persons 0.69 0.66 0.65 0.64 0.67 

Costs for marketing strategy and smart 

financial policy, UAH thousand  
0.50 0.69 0.49 0.46 0.48 

Number of students, persons 0.68 0.68 0.69 0.69 0.69 

The function of integral assessment 0.64 0.68 0.63 0.62 0.63 

Characteristics good good satisfactorily satisfactorily satisfactorily 

The results of the integral assessment function of the quality of innovation activity and personnel management in entre-

preneurial educational institutions indicate a general trend towards stable, but uneven development. The calculations in 

Table 6 show that the effectiveness of management decisions in the field of personnel policy, advanced training and 

marketing costs has a different degree of implementation in each of the analyzed universities. The Poltava University of 

Economics and Trade demonstrates a slight decrease in the integral indicator over time, which is accompanied by a gradual 

decrease in the number of scientific and pedagogical employees and only a moderate increase in the advanced training 
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indicator. Marketing costs remain unstable, which may affect the overall dynamics. Overall, the assessment remains at the 

"satisfactory" level, and even despite a short rise in 2020, the university was unable to maintain improvement, which 

indicates the need for a more systematic approach to strategic management. 

An example of consistent improvement can be traced at the Zhytomyr Institute. Here, the number of staff and students 

remains stable, and the level of advanced training and strategy spending is gradually increasing, which is reflected in the 

steady growth of the integral assessment function, which is strengthened every year, keeping the qualitative characteristic 

at the "good" level. This trend indicates the stability and predictability of management decisions, which are highly likely to 

have a positive effect in the long term. In the case of Vinnytsia University of Finance and Economics, the situation looks 

ambiguous. Initially, the indicators showed positive dynamics, but since 2021 there has been a gradual decrease in the 

integral assessment, which may be associated with fluctuations in marketing costs and a decline in the number of employ-

ees, which is not compensated even by maintaining high indicators of the student contingent. The characteristic from 

"good" moves to "satisfactory", which is a signal of the need to correct management decisions. In general, the analysis 

confirms that stability and consistency of investments in advanced training and strategic management have a direct impact 

on the quality of innovative activities of institutions. At the same time, even a high level of individual indicators does not 

guarantee success without their comprehensive combination and consistency in dynamics. It should be emphasized that 

further forecasting and comparison of the universal indicator of the aggregate utility function or integrated assessment of 

the quality of innovation activity and personnel management in the marketing strategy and smart communication policy 

of private higher education institutions for 2026 was carried out (Table 7). 

Table 7. Forecasting indicators of evaluation of innovative activity and personnel management in marketing strategy and smart finan-
cial policy using the aggregate utility function or integral quality assessment of three private higher education institutions in Ukraine, 

2019-2023, 2026. 

Indicators 2019 2020 2021 2022 2023 2026 

Results of the integrated quality assessment function of Poltava University of Economics and Trade 

Number of full-time scientific, pedagogi-

cal and research workers, persons 
0.69 0.69 0.69 0.64 0.59 0.62 

Passed advanced training, persons 0.59 0.58 0.63 0.66 0.67 0.69 

Costs for marketing strategy and smart 
communication policy, UAH thousand  

0.50 0.69 0.49 0.46 0.48 0.38 

Number of students, persons 0.69 0.69 0.69 0.61 0.62 0.66 

The function of integral assessment 0.62 0.67 0.62 0.60 0.59 0.64 

Characteristics satisfactorily good satisfactorily satisfactorily satisfactorily good 

Results of the integrated quality assessment function of the Zhytomyr Institute of Economics and Humanities of the Open Interna-
tional University of Human Development "Ukraine" 

Number of full-time scientific, pedagogi-
cal and research workers, persons 

0.69 0.69 0.69 0.69 0.69 0.69 

Passed advanced training, persons 0.49 0.52 0.53 0.58 0.62 0.69 

Costs for marketing strategy and smart 
communication policy, UAH thousand  

0.65 0.69 0.67 0.66 0.69 0.69 

Number of students, persons 0.67 0.68 0.68 0.68 0.68 0.69 

The function of integral assessment 0.63 0.64 0.64 0.65 0.67 0.69 

Characteristics satisfactorily good good good good good 

Results of the integrated quality assessment function of Vinnytsia University of Finance and Economics 

Number of full-time scientific, pedagogi-
cal and research workers, persons 

0.69 0.68 0.67 0.67 0.66 0.69 

Passed advanced training, persons 0.69 0.66 0.65 0.64 0.67 0.68 

Costs for marketing strategy and smart 

communication policy, UAH thousand  
0.50 0.69 0.49 0.46 0.48 0.49 

Number of students, persons 0.63 0.63 0.64 0.63 0.64 0.69 

The function of integral assessment 0.63 0.67 0.61 0.60 0.61 0.64 

Characteristics satisfactorily good satisfactorily satisfactorily satisfactorily good 
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The forecast for 2026 reflects a moderate but noticeable improvement in the quality of innovation and personnel manage-

ment in all three private educational institutions. Poltava University is experiencing a recovery after several years of decline: 

the integral indicator is increasing, which returns the institution to the positive characteristic of "good", which indicates 

the potential for growth if existing trends are maintained, even despite the reduction in investments in marketing. Zhytomyr 

Institute maintains stable dynamics and reaches the highest level among all three, confirming the success of its strategy 

- both in terms of personnel management and in the context of targeted use of resources. Its result demonstrates the 

most effective implementation of the relationship between investments, professional development and a stable contingent 

of students. Vinnytsia University also demonstrates a positive forecast: an increase in the score to the "good" level indicates 

the stabilization of internal processes, the preservation of personnel potential and partial activation of the professional 

growth of personnel. Even with small marketing costs, which remain almost unchanged, the projected quality of the 

educational model is improving. 

In general, all three institutions are projected to demonstrate the ability to adapt to change, maintaining or restoring an 

acceptable level of efficiency in key management parameters. 

To compare the results of private higher education institutions, we group them and present them graphically (Figure 1). 

 

Figure 1. Indicators by partial aggregate utility function or integral assessment of the quality of assessment of innovative activity and 
personnel management in the marketing strategy and smart financial policy of three private higher education institutions of Ukraine, 

2019-2023, 2026. 

The forecast results of the integrated assessment of the quality of innovation activities and personnel management in 

private higher education institutions for 2026 indicate a gradual restoration and strengthening of the internal potential of 

institutions. Despite different starting positions and fluctuations in previous years, all three universities demonstrate a 

willingness to improve their management models. Positive dynamics in indicators of professional development, preserva-

tion or stabilization of the number of students, as well as adaptation to changes in conditions of financial constraints 

indicate that educational institutions are gradually forming more flexible and effective strategies. As a result, the qualitative 

assessment of institutional management according to the forecast for 2026 reflects a tendency to improve in all analyzed 

cases. 

In the context of a comprehensive analysis of financial strategy and innovative personnel management, it is advisable to 

include indicators that reflect the external effectiveness of higher education institutions. One of these is the position in 

national and international rankings, which act as an indicator of academic reputation, quality of educational services, 

scientific achievements and ability to innovate. Poltava University of Economics and Trade, Vinnytsia University of Finance 

and Economics and Zhytomyr Institute of Economics and Humanities mostly do not occupy leading positions in national 

rankings, but demonstrate a gradual stabilization of their own position in the regional dimension due to targeted steps in 

the field of organizational modernization. 

The publication activity of scientific and pedagogical staff is another strategic factor in increasing the status of an institu-

tion, which is directly correlated with the effectiveness of intellectual capital. In most cases, it is concentrated around 

professional Ukrainian publications, with some increase in the number of publications in foreign journals included in the 
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Scopus or Web of Science databases. At the same time, it should be noted that the activation of scientific productivity is 

often a consequence of internal motivational policies tied to career advancement and rating assessment of NPP. 

Participation in international projects, in particular within the framework of the Erasmus+, Horizon Europe or Creative 

Europe programs, is not yet a widespread practice in the analyzed HEIs, however, isolated examples of successful grant 

initiatives indicate the potential for the development of internationalization. The implementation of an international com-

ponent in the activities of HEIs acts not only as a mechanism for attracting funding but also as a platform for the transfer 

of educational technologies, increasing the mobility of students and teachers, as well as expanding the network of academic 

partnerships. 

Thus, the integration of external performance indicators — such as ratings, scientific publication rate and international 

project activity — into the overall strategy of personnel and financial management allows entrepreneurial educational 

institutions to build a more holistic development model focused on sustainability, innovation and global openness. 

DISCUSSION 

Most of the scientific sources we analyzed have high theoretical or applied value in certain areas: innovation, finance, and 

education, however, scientists often consider these areas in isolation. The topic of innovative personnel management in 

entrepreneurial higher education institutions in connection with marketing and finance is still insufficiently represented in 

scientific discourse, especially as an integrated system. This is what makes it promising and scientifically valuable for 

further research. As an example, Hiltrop (1996) formulates the connection between HRM and performance, the study is 

outdated and does not cover modern digital management tools, and does not take into account smart components of 

financial policy and educational and marketing mechanisms in the context of entrepreneurial transformations. Massa and 

Testa (2008) despite an important discussion of the gap between scientific and practical approaches to innovation, the 

authors do not focus on the specifics of the educational environment and also leave out of consideration the issue of 

personnel management in entrepreneurial structures of education. 

The scientific article Macke and Genari (2019) thoroughly analyzes sustainable HRM but does not integrate it into the 

financial and marketing strategies of organizations. In addition, there is no specification for the education sector, where 

these aspects have different dynamics and requirements for personnel. Despite the in-depth study of institutions support-

ing innovation by George and Prabhu (2003), the scientific article almost does not touch on aspects of human resource 

management, especially in the context of higher education institutions or educational entrepreneurship, which creates a 

gap in the complexity of the topic. 

Mittal et al. (2018) offer an overview of Industry 4.0 maturity models, while there is virtually no analysis of the impact of 

digital transformation on HR processes in educational institutions. There is also a lack of logical connection with marketing 

or financial aspects. The scientific work of Azizi et al. (2021) is relevant in the context of the pandemic but has limited 

geographical and methodological depth. It generalizes management strategies without providing clear tools or models for 

implementation in smart financial policies, in particular in education. 

The disadvantages of the study of Carayannis et al. (2006) are that the work almost does not consider the educational 

context or the marketing and financial integration of innovations into personnel. Although the author Mizrak (2023) effec-

tively combines personnel management, innovation and education, the study is excessively technocratic, focusing on 

quantitative methods, but does not reveal the depth of cultural and organizational aspects of management in educational 

institutions. 

The scientific article Kubitskyi et al. (2023) is relevant and thematically close, but mainly focuses on the structural man-

agement of higher education institutions, almost without touching on the subtleties of personal management, motivational 

policy or financial analytics in personnel systems. 

An interesting study by Zhyvko et al. (2022) is, however, abstract in terms of real application in personnel systems or in 

the educational environment. It lacks a practical component regarding personnel management in smart financial structures 

of higher education institutions. 

Most studies consider innovative personnel management, financial strategies and marketing of educational services sepa-

rately, which does not allow for creating a holistic management model in the conditions of a modern entrepreneurial 

educational environment. Despite the wide attention to the digitalization of finance and Industry 4.0, the works lack specific 

examples or models of implementing smart solutions in the personnel management systems of educational institutions. 

Some theoretical models, although they have historical value, do not take into account modern challenges (such as post-
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pandemic transformation, digitalization, and changes in personnel behaviour) and therefore need to be reconsidered. 

There is a need to form an interdisciplinary methodology that will allow building new approaches to personnel management 

in the dynamic, digital and market-oriented environment of modern education. 

CONCLUSIONS 

In general, the results of the study indicate the important role of innovation, marketing strategy and smart financial policy 

in ensuring the sustainable development of entrepreneurial higher education institutions in Ukraine. Using the example of 

three universities, not only the dynamics of the main educational indicators were analyzed, but also the future state was 

predicted using various economic and mathematical models, in particular linear and nonlinear regressions. 

The results obtained confirm that strategic management decisions, in particular investments in staff training and effective 

marketing policy, have a direct impact on the number of students, and therefore on the competitiveness of institutions. 

The integrated quality assessment was particularly indicative, which allowed for a comprehensive assessment of the level 

of management in each higher education institution. The forecast for 2026 indicates a positive trend towards improving 

the quality of educational management, even in conditions of limited resources. 

Differences between institutions emphasize the importance of an individual approach to the formation of management 

strategies: sustainable development, consistent investment in human capital and flexibility in the use of resources allow 

for achieving better results in the medium and long term. Thus, the combination of quantitative analysis with a qualitative 

assessment of management parameters makes it possible to more accurately predict the prospects for the development 

of private higher education in Ukraine in a dynamic educational environment. Prospects for research on innovative per-

sonnel management in entrepreneurial higher education institutions are aimed at further improving strategic planning and 

assessing the effectiveness of management practices. An important direction is the application of the latest analysis meth-

ods to predict the development of institutions and assess their ability to innovate. It is also important to study the impact 

of external factors, such as economic and social changes, on management decisions. In the future, research on the role 

of digital technologies and automation in personnel management will be relevant. In addition, the development of a 

sustainable development strategy will be important, which will be able to provide universities with long-term stability and 

social responsibility. All these areas will contribute to increasing the competitiveness of higher education institutions and 

adapting to changes in the global context. 

 
ADDITIONAL INFORMATION 

 

  

AUTHOR CONTRIBUTIONS 

All Authors have contributed equally. 

FUNDING 

The Authors received no funding for this research. 

CONFLICT OF INTEREST 

The Authors declare that there is no conflict of interest. 

REFERENCES 

1. Ani, U. D., He, H., & Tiwari, A. (2019). Human factor 

security: evaluating the cybersecurity capacity of the 

industrial workforce. Journal of Systems and Information 

Technology, 21(1), 2-35. https://doi.org/10.1108/JSIT-02-

2018-0028  

2. Azizi, M. R., Atlasi, R., Ziapour, A., Abbas, J., & Naemi, R. 

(2021). Innovative human resource management strategies 

during the COVID-19 pandemic: A systematic narrative 

review approach. Heliyon, 7(6). 

https://www.cell.com/heliyon/fulltext/S2405-

8440(21)01336-0 

3. Barras, R. (1990). Interactive innovation in financial and 

business services: The vanguard of the service revolution. 

Research policy, 19(3), 215-237. 

https://doi.org/10.1016/0048-7333(90)90037-7 

4. Bezverkhyi, K., Kovach, S., & Zolkover, A. (2019). 

Integrated Reporting: Econometric Model of Quality 

Assessment. Economic Studies, 28(5), 120-133. 

https://ideas.repec.org/a/bas/econst/y2019i5p120-133.html  

https://fkd.net.ua/
https://www.fta.org.ua/
https://doi.org/10.1108/JSIT-02-2018-0028
https://doi.org/10.1108/JSIT-02-2018-0028
https://www.cell.com/heliyon/fulltext/S2405-8440(21)01336-0
https://www.cell.com/heliyon/fulltext/S2405-8440(21)01336-0
https://doi.org/10.1016/0048-7333(90)90037-7
https://ideas.repec.org/a/bas/econst/y2019i5p120-133.html


 

ФІНАНСОВО-КРЕДИТНА ДІЯЛЬНІСТЬ: ПРОБЛЕМИ ТЕОРІЇ ТА ПРАКТИКИ 

Том 3 (62), 2025 

  
 

574 DOI: 10.55643/fcaptp.3.62.2025.4813 
 

5. Bramwell, A., & Wolfe, D. A. (2008). Universities and 

regional economic development: The entrepreneurial 

University of Waterloo. Research policy, 37(8), 1175-1187. 

https://doi.org/10.1016/j.respol.2008.04.016 

6. Biletskyi, O., Kolesnyk, T., Shymanovska-Dianych, L., 

Spitsyna, A., Shkoda, M., & Krasnoshtan, O. (2024). 

Innovative management of integrated business structures 

in the financial mechanism of post-war recovery. Financial 

and Credit Activity: Problems of Theory and Practice, 6(59), 

293-310. https://doi.org/10.55643/fcaptp. 6.59. 2024.4663  

7. Carayannis, E. G., Popescu, D., Sipp, C., & Stewart, M. 

(2006). Technological learning for entrepreneurial 

development (TL4ED) in the knowledge economy (KE): 

Case studies and lessons learned. Technovation, 26(4), 

419-443. 

https://doi.org/10.1016/j.technovation.2005.04.003 

8. Furman, D., Shchokin, R., Kubitskyi, S., Chaplinskyi, V., 

Strochenko, N., & Dorosh, I. (2023). Motivation and 

incentives for employees of domestic enterprises. Journal of 

Law and Sustainable Development, 11(3), e815-e815. 

https://doi.org/10.55908/sdgs.v11i3.815 

9. George, G., & Prabhu, G. N. (2003). Developmental 

financial institutions as technology policy instruments: 

Implications for innovation and entrepreneurship in 

emerging economies. Research Policy, 32(1), 89-108. 

https://doi.org/10.1016/S0048-7333(02)00002-1 

10. Gryshova, I., Demchuk, N., Koshkalda, I., Stebliuk, N., & 

Volosova, N. (2019). Strategic imperatives of managing the 

sustainable innovative development of the market of 

educational services in the higher education system. 

Sustainability, 11(24), 7253. 

https://doi.org/10.3390/su11247253 

11. Gryshchenko, I., Ganushchak–Efimenko, L., Shcherbak, V., 

Nifatova, О., Zos-Kior, М., Hnatenko, I., Martynova, L., & 

Martynov, A. (2021). Making Use of Competitive 

Advantages of a University Education Innovation Cluster in 

the Educational Services Market. European Journal of 

Sustainable Development, 10(2), 336-336. 

https://doi.org/10.14207/ejsd.2021.v10n2p336 

12. Hiltrop, J. M. (1996). The impact of human resource 

management on organisational performance: Theory and 

research. European management journal, 14(6), 628-637. 

https://doi.org/10.1016/S0263-2373(96)00059-X 

13. Information source (2025). Official website of Poltava 

University of Economics and Trade. http://puet.edu.ua 

14. Information source (2025). Information sourceOfficial 

website of Zhytomyr Institute of Economics and Humanities 

of the Open International University of Human 

Development "Ukraine". https://zh.uu.edu.ua/ 

15. Information source (2025). Official website of Vinnytsia 

University of Finance and Economics. http://vfeu.edu.ua/ 

16. Kopishynska, O., Utkin, Y., Galych, O., Makhmudov, H., 

Svitlychna, A., & Lyashenko, V. (2021). Features of the 

case method application in the study of disciplines related 

to information technologies and it project management. 

25th World Multi-Conference on Systemics, Cybernetics and 

Informatics. WMSCI 2021, 2, 7–12. 

https://www.iiis.org/CDs2021/CD2021Summer/papers/SA5

92PA.pdf 

17. Kubitskyi, S., Shchokin, R., Fedoruk, O., Horokhivska, T., & 

Shorobur, I. (2023). Management of Higher Education 

Institutions as a New Tool for the Development of Higher 

Education. Journal of Curriculum and Teaching, 12(2), 74-

82. https://doi.org/10.5430/jct.v12n2p74 

18. Kubitskyi, S., Yeremenko, D., Danylenko, V., Bataiev, S., & 

Varaksina, E. (2024). Evaluating the impact of innovative 

technologies on global competitiveness through modelling. 

Multidisciplinary Science Journal, 6, 2024ss0710. 

https://doi.org/10.31893/multiscience.2024ss0710  

19. Kummitha, R. K. R. (2019). Smart cities and 

entrepreneurship: An agenda for future research. 

Technological Forecasting and Social Change, 149, 119763. 

https://doi.org/10.1016/j.techfore.2019.119763 

20. Kyryliuk, I., Kyryliuk, Y., Proshchalykina, A., Zos-Kior, М., & 

Dovbush, V. (2021). Organisational and economic drivers 

for safety provision and quality upgrading of core livestock 

products in Ukraine. Journal of Hygienic Engineering and 

Design, 36, 49-66. https://keypublishing.org/jhed/jhed-

volumes/jhed-volume-36-fqs-4-iryna-kyryliuk-yevhenii-

kyryliuk-alina-proshchalykina-%D0%BCykola-zos-kior-vita-

dovbush-2021-organizational-and-economic-drivers-for-

safety-provision-and-quality-u/ 

21. Lee, S. M., & Trimi, S. (2018). Innovation for creating a 

smart future. Journal of Innovation & Knowledge, 3(1), 1-8. 

https://doi.org/10.1016/j.jik.2016.11.001 

22. Lengnick-Hall, M. L., Lengnick-Hall, C. A., Andrade, L. S., & 

Drake, B. (2009). Strategic human resource management: 

The evolution of the field. Human resource management 

review, 19(2), 64-85. 

https://doi.org/10.1016/j.hrmr.2009.01.002 

23. Macke, J., & Genari, D. (2019). Systematic literature review 

on sustainable human resource management. Journal of 

cleaner production, 208, 806-815. 

https://doi.org/10.1016/j.jclepro.2018.10.091  

24. Massa, S., & Testa, S. (2008). Innovation and SMEs: 

Misaligned perspectives and goals among entrepreneurs, 

academics, and policy makers. Technovation, 28(7), 393-

407. https://doi.org/10.1016/j.technovation.2008.01.002 

25. Mazur, N., Khrystenko, L., Pásztorová, J., Zos-Kior, M., 

Hnatenko, I., Puzyrova, P., & Rubezhanska, V. (2021). 

Improvement of Controlling in the Financial Management of 

Enterprises. TEM Journal: Technology, Education, 

Management, Informatics, 10(4), 1605-1609. 

http://dx.doi.org/10.18421/TEM104-15 

26. Mittal, S., Khan, M. A., Romero, D., & Wuest, T. (2018). A 

critical review of smart manufacturing & Industry 4.0 

maturity models: Implications for small and medium-sized 

enterprises (SMEs). Journal of manufacturing systems, 49, 

194-214. https://doi.org/10.1016/j.jmsy.2018.10.005 

27. Mizrak, F. (2023). Enhancing Organizational 

Competitiveness through Entrepreneurial Education, Human 

Resources Management, and Innovation Strategıes: A Vikor 

and Fuzzy AHP Approach. International Journal of Social 

https://fkd.net.ua/
https://www.fta.org.ua/
https://doi.org/10.1016/j.respol.2008.04.016
https://doi.org/10.55643/fcaptp.%206.59.%202024.4663
https://doi.org/10.1016/j.technovation.2005.04.003
https://doi.org/10.55908/sdgs.v11i3.815
https://doi.org/10.1016/S0048-7333(02)00002-1
https://doi.org/10.3390/su11247253
https://doi.org/10.14207/ejsd.2021.v10n2p336
https://doi.org/10.1016/S0263-2373(96)00059-X
http://puet.edu.ua/
https://zh.uu.edu.ua/
http://vfeu.edu.ua/
https://www.iiis.org/CDs2021/CD2021Summer/papers/SA592PA.pdf
https://www.iiis.org/CDs2021/CD2021Summer/papers/SA592PA.pdf
https://doi.org/10.5430/jct.v12n2p74
https://doi.org/10.31893/multiscience.2024ss0710
https://doi.org/10.1016/j.techfore.2019.119763
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-36-fqs-4-iryna-kyryliuk-yevhenii-kyryliuk-alina-proshchalykina-%D0%BCykola-zos-kior-vita-dovbush-2021-organizational-and-economic-drivers-for-safety-provision-and-quality-u/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-36-fqs-4-iryna-kyryliuk-yevhenii-kyryliuk-alina-proshchalykina-%D0%BCykola-zos-kior-vita-dovbush-2021-organizational-and-economic-drivers-for-safety-provision-and-quality-u/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-36-fqs-4-iryna-kyryliuk-yevhenii-kyryliuk-alina-proshchalykina-%D0%BCykola-zos-kior-vita-dovbush-2021-organizational-and-economic-drivers-for-safety-provision-and-quality-u/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-36-fqs-4-iryna-kyryliuk-yevhenii-kyryliuk-alina-proshchalykina-%D0%BCykola-zos-kior-vita-dovbush-2021-organizational-and-economic-drivers-for-safety-provision-and-quality-u/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-36-fqs-4-iryna-kyryliuk-yevhenii-kyryliuk-alina-proshchalykina-%D0%BCykola-zos-kior-vita-dovbush-2021-organizational-and-economic-drivers-for-safety-provision-and-quality-u/
https://doi.org/10.1016/j.jik.2016.11.001
https://doi.org/10.1016/j.hrmr.2009.01.002
https://doi.org/10.1016/j.jclepro.2018.10.091
https://doi.org/10.1016/j.technovation.2008.01.002
http://dx.doi.org/10.18421/TEM104-15
https://doi.org/10.1016/j.jmsy.2018.10.005


FINANCIAL AND CREDIT ACTIVITY: PROBLEMS OF THEORY AND PRACTICE 

 Volume 3 (62), 2025 

  
 

 

DOI: 10.55643/fcaptp.3.62.2025.4813 575 
 

and Humanities Sciences Research (JSHSR), 10(100), 2525-

2545. https://doi.org/10.5281/zenodo.10028678 

28. Onopriienko, K., Lovciová, K., Mateášová, М., Kuznyetsova, 

A., & Vasylieva, T. (2023). Economic policy to support 

lifelong learning system development & SDG4 achievement: 

Bibliometric analysis. Knowledge and Performance 

Management, 7(1), 15-28. 

http://dx.doi.org/10.21511/kpm.07(1).2023.02 

29. Oseredchuk, O., Drachuk, I., Teslenko, V., Ushnevych, S., 

Dushechkina, N., Kubitskyi, S., & Сhychuk, A. (2022). New 

Approaches to Quality Monitoring of Higher Education in the 

Process of Distance Learning. IJCSNS International Journal 

of Computer Science and Network Security, 22(7), 35-42. 

https://doi.org/10.22937/IJCSNS.2022.22.7.5 

30. Ovcharenko, I., Khodakivska, O., Sukhomlyn, L., 

Shevchenko, O., Lemeshenko, I., Martynov, A., Zos-Kior, 

M., Hnatenko, I., Michkivskyy, S., & Bilyavska, L. (2022). 

Spatial organization management: Modeling the functioning 

of ecoclusters in the context of globalization. Journal of 

Hygienic Engineering and Design, 40, 351-356. 

https://keypublishing.org/jhed/wp-

content/uploads/2022/11/32.-Full-paper-Ievgen-

Ovcharenko.pdf 

31. Palaščáková, D., Liadskyi, I., & Diachkov, D. (2024). Social 

Intelligence Management in the Context of Promoting 

Professional Self-Education: Gender Aspects. Journal of 

Women's Entrepreneurship & Education, (3/4), 160-179. 

https://doi.org/10.28934/jwee24.34.pp160-179 

32. Vasylchak, S., Petrynyak, U., Loiak, L., Zagnybida, R., 

Khomiv, O., & Hnatenko, I. (2022). State regulation of 

employment in the labor market of territorial communities 

in the conditions of innovative development of 

entrepreneurship: Aspects of management. Journal of 

Hygienic Engineering & Design, 40, 304-311. 

https://keypublishing.org/jhed/jhed-volumes/jhed-volume-

40-fpp-27-svitlana-vasylchak-uliana-petrynyak-liliia-loiak-

raisa-zagnybida-olena-khomiv-iryna-hnatenko-2022-state-

regulation-of-employment-in-the-labor-market-of-territori/ 

33. Voronina, V., Voronko-Nevidnycha, T., Klymenchukova, N., 

Chynchyk, A., & Shkoda, M. (2022). Strategic management 

of enterprises competitive advantages of innovation-

oriented economy branches. Journal of Hygienic 

Engineering and Design, 40, 279–285. 

https://keypublishing.org/jhed/wp-

content/uploads/2022/11/24.-Full-paper-Viktoriia-

Voronina.pdf  

34. Voznyuk, A., Gorobets, S., Kubitskyi, S., Domina, V., 

Gutareva, N., Roganov, M., & Bloshchynskyi, I. (2021). 

Interdisciplinary Educational Technology based on the 

Concept of Human Brain Functional Asymmetry. 

Postmodern Openings, 12(2), 433-449. 

https://doi.org/10.18662/po/12.2/316 

35. Volk, Iu., Artyukhov, A., Artyukhova, N., Dluhopolskyi, O., 

Dluhopolska, T., & Kuznyetsova, A. (2024). Model of 

Immersive Educational Instruments of Behavioral Analysis 

and Management in Distributed Educational Teams. 14th 

International Conference on Advanced Computer 

Information Technologies (ACIT), Ceske Budejovice, Czech 

Republic, 2024, pp. 848-853, 

https://doi.org/10.1109/ACIT62333.2024.10712486 

36. Wu, Q., Yan, D., & Umair, M. (2023). Assessing the role of 

competitive intelligence and practices of dynamic 

capabilities in business accommodation of SMEs. Economic 

Analysis and Policy, 77, 1103-1114. 

https://doi.org/10.1016/j.eap.2022.11.024 

37. Zhu, X., Ao, X., Qin, Z., Chang, Y., Liu, Y., He, Q., & Li, J. 

(2021). Intelligent financial fraud detection practices in 

post-pandemic era. The Innovation, 2(4). 

https://doi.org/10.1016/j.xinn.2021.100176 

38. Zoria, O., Yasnolob, I., Galych, O., Cherchatyi, O., 

Tiutiunnyk, Y., Tiutiunnyk, S., Dugar, T., Kalian, O., & 

Mokiienko, T. (2022). Theoretical and Methodological 

Principles of Investment Support for Innovation-Oriented 

Development of Agrarian Production. Journal of 

Environmental Management and Tourism, 13(3), 695–706. 

https://www.ceeol.com/search/article-detail?id=1090145 

39. Zhyvko, Z., Nikolashyn, A., Semenets, I., Karpenko, Y., Zos-

Kior, М., Hnatenko, I., Klymenchukova, N., & Krakhmalova, 

N. (2022). Secure aspects of digitalization in management 

accounting and finances of the subject of the national 

economy in the context of globalization. Journal of Hygienic 

Engineering and Design, 39, 259-269. 

https://keypublishing.org/jhed/wp-

content/uploads/2022/09/25.-JHED-Volume-39-Full-paper-

Zinaida-Zhyvko.pdf 

Іванюк У., Король В., Цюцюпа С., Євсейцева О., Пальчук О., Данилейчук Р. 

ІННОВАЦІЙНЕ УПРАВЛІННЯ ПЕРСОНАЛОМ ПІДПРИЄМНИЦЬКИХ ЗАКЛАДІВ ОСВІТИ В 

МАРКЕТИНГОВІЙ СТРАТЕГІЇ Й SMART-ФІНАНСОВІЙ ПОЛІТИЦІ 

У статті розкрито теоретичні засади та практичні аспекти інноваційного управління персоналом у підприємницьких 
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найстійкіший розвиток демонструє заклад, у якому спостерігається системне поєднання трьох ключових елементів: 

https://fkd.net.ua/
https://www.fta.org.ua/
https://doi.org/10.5281/zenodo.10028678
http://dx.doi.org/10.21511/kpm.07(1).2023.02
https://doi.org/10.22937/IJCSNS.2022.22.7.5
https://keypublishing.org/jhed/wp-content/uploads/2022/11/32.-Full-paper-Ievgen-Ovcharenko.pdf
https://keypublishing.org/jhed/wp-content/uploads/2022/11/32.-Full-paper-Ievgen-Ovcharenko.pdf
https://keypublishing.org/jhed/wp-content/uploads/2022/11/32.-Full-paper-Ievgen-Ovcharenko.pdf
https://doi.org/10.28934/jwee24.34.pp160-179
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-40-fpp-27-svitlana-vasylchak-uliana-petrynyak-liliia-loiak-raisa-zagnybida-olena-khomiv-iryna-hnatenko-2022-state-regulation-of-employment-in-the-labor-market-of-territori/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-40-fpp-27-svitlana-vasylchak-uliana-petrynyak-liliia-loiak-raisa-zagnybida-olena-khomiv-iryna-hnatenko-2022-state-regulation-of-employment-in-the-labor-market-of-territori/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-40-fpp-27-svitlana-vasylchak-uliana-petrynyak-liliia-loiak-raisa-zagnybida-olena-khomiv-iryna-hnatenko-2022-state-regulation-of-employment-in-the-labor-market-of-territori/
https://keypublishing.org/jhed/jhed-volumes/jhed-volume-40-fpp-27-svitlana-vasylchak-uliana-petrynyak-liliia-loiak-raisa-zagnybida-olena-khomiv-iryna-hnatenko-2022-state-regulation-of-employment-in-the-labor-market-of-territori/
https://www.scopus.com/authid/detail.uri?authorId=57992318800
https://www.scopus.com/authid/detail.uri?authorId=57208442095
https://www.scopus.com/authid/detail.uri?authorId=57560776600
https://www.scopus.com/authid/detail.uri?authorId=57827770000
https://www.scopus.com/authid/detail.uri?authorId=57991947300
https://keypublishing.org/jhed/wp-content/uploads/2022/11/24.-Full-paper-Viktoriia-Voronina.pdf
https://keypublishing.org/jhed/wp-content/uploads/2022/11/24.-Full-paper-Viktoriia-Voronina.pdf
https://keypublishing.org/jhed/wp-content/uploads/2022/11/24.-Full-paper-Viktoriia-Voronina.pdf
https://doi.org/10.18662/po/12.2/316
https://doi.org/10.1109/ACIT62333.2024.10712486
https://doi.org/10.1016/j.eap.2022.11.024
https://doi.org/10.1016/j.xinn.2021.100176
https://www.ceeol.com/search/article-detail?id=1090145
https://keypublishing.org/jhed/wp-content/uploads/2022/09/25.-JHED-Volume-39-Full-paper-Zinaida-Zhyvko.pdf
https://keypublishing.org/jhed/wp-content/uploads/2022/09/25.-JHED-Volume-39-Full-paper-Zinaida-Zhyvko.pdf
https://keypublishing.org/jhed/wp-content/uploads/2022/09/25.-JHED-Volume-39-Full-paper-Zinaida-Zhyvko.pdf


 

ФІНАНСОВО-КРЕДИТНА ДІЯЛЬНІСТЬ: ПРОБЛЕМИ ТЕОРІЇ ТА ПРАКТИКИ 

Том 3 (62), 2025 

  
 

576 DOI: 10.55643/fcaptp.3.62.2025.4813 
 

професійного зростання персоналу, стратегічної маркетингової активності та оптимального фінансового плану-

вання. Навпаки, відсутність цілісного підходу призводить до зниження результативності навіть за високих витрат 

або наявності кадрового потенціалу. Отож, досягнення успішності підприємницьких закладів вищої освіти в сучасних 

умовах потребує інтеграції управлінських інструментів у єдину інноваційну модель розвитку. У статті обґрунтовано 

практичні рекомендації щодо вдосконалення механізмів управління персоналом підприємницьких закладів вищої 

освіти з орієнтацією на посилення ролі цифрових рішень, формування ціннісних пропозицій для абітурієнтів, підви-

щення прозорості фінансування та довгострокове планування освітніх процесів. 

Ключові слова: інноваційне управління персоналом, підприємницький заклад вищої освіти, маркетингова  

стратегія, smart-фінансова політика, кадровий потенціал 
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